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Małopolska Agencja Rozwoju Regionalnego S.A.,
Krakowski Park Technologiczny sp. z o.o.
and “Kraków – Nowa Huta Przyszłości” S.A.
are working together on the “POWER UP YOUR
BUSINESS IN MAŁOPOLSKA” project, co-financed
by the Regional Operational Programme
for the Małopolska Voivodeship 2014–2020
as part of the sub-measure “The Economic
Promotion of Małopolska”.
The objective of the project is to directly
promote the economic potential of Małopolska
on the international scene, improve
the competitiveness of regional companies
on foreign markets and support foreign
investments in Małopolska.
The measures of the “Power up Your Business
in Małopolska” project include participating
in trade fairs abroad, organising trade missions
and regional workshops, issuing publications
and creating a modern information system for
the entrepreneurs of Małopolska.
We combine the potential of our institutions:
Małopolska Agencja Rozwoju Regionalnego S.A.
the largest regional business institution
implementing entrepreneurial support
programmes and EU projects, offering financial
instruments to implement business projects,
providing services for investors and conducting
international promotion activities.
www.marr.pl
Krakow Technology Park, which manages
the Special Economic Zone in Małopolska
and creates modern help systems
(incubator, seed capital, clustering) primarily
for ITC industry companies.
www.kpt.krakow.pl
“Kraków – Nowa Huta Przyszłości” S.A.,
managing the largest investment area
in Kraków, acting in the area of logistics projects,
new technologies, recreation and leisure, urban
planning and development of post‑industrial areas.
www.knhp.com.pl
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I.

MAŁOPOLSKA:
between
tradition
and modernity

The Małopolska (Lesser Poland) region, together
with Kraków, the historical capital of Poland,
is one of the best recognizable regions in Europe.
Exceptional wealth of the natural environment,
monuments and historical heritage known
around the world, such as Kraków’s Old City
and the Jewish district of Kazimierz, the Salt Mines
in Wieliczka and Bochnia as well as the Auschwitz
concentration camp, attract around 16 million
guests every year.
The region is also described as an academic
and scientific hub. Every year, approximately
170,000 your people study at Małopolska
universities; research work is conducted
in more than 100 R&D institutions, in domestic
and foreign companies.

proven recipes, natural resources of regional
herbs and minerals, as well as state‑of‑the‑art
production technologies.
We invite you to keep reading and contact
the Business in Małopolska Centre.
Additional information about the tourist
attractions in Małopolska:
Małopolska Tourist Organisation
www.mot.krakow.pl
Małopolska Tourist Information System
www.visitmalopolska.pl

I.1.

Basic data
about
Małopolska

Basic data of the Małopolska Region
are as follows:

The unique natural, landscape and environment
values make Kraków and Małopolska one
of the most important European destinations
for medical, rehabilitation and health resort
tourism. The most important centres offering
wellness, fitness and spa attractions include
towns with a historic tradition, known for their
use of mineral springs: Krynica Zdrój, Wysowa,
Szczawnica, Muszyna Zdrój, Piwniczna, as well
as municipalities where the use of geothermal
resources has contributed to an enormous
growth in interest of this type of recreation:
Bukowina, Chochołów, Zakopane, Szaflary
and Białka Tatrzańska.

Population:

3,382,300

Surface area:

15,182 km2

Population density:

222 people per km2

Interest in new forms of recreation has naturally
led to the demand for new products from
the sectors of cosmetics, hygiene, healthcare
and maintaining peak physical condition.
Małopolska companies have reached for

Entrepreneurship
Number of companies:
• private companies

380,000
98%

• micro‑enterprises (<10 employees) 96%
• industrial companies

8,830

• companies with foreign capital

810

GDP per capita (2016)

EUR 9600.00

Average gross salary
in the business sector in Małopolska

EUR 1,120

Share in Polish GDP

7.7%

Share in Polish export

4.8%

Share in Polish import

5%

Unemployment rate: Kraków 2.8%, Małopolska 5.6%  Poland 6.5%
Economic activity rate:

52%
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Małopolska is also one of the most important
university and science centres in Poland.
Over 170,000 people study at 29 universities
in Małopolska. They offer many interesting fields
of study: biotechnology, ICT, material engineering,
chemistry and process engineering, electronics,
chemical technologies, design, economics,
etc. More than 100 R&D centres (second
in Poland) are involved in scientific and research
& development activities.
Important Central European communication
routes intersect in the Małopolska region.
The most important of these is the TINA III
Pan‑European Transport Corridor (Berlin – Kyiv)
and the second largest Polish international
airport, Kraków – Balice. The region is becoming
a significant place for logistic, warehouse
and service investments.

I.2

Małopolska
2014–2020

As part of the Regional Operational Programme
for Małopolska for 2014–2020, the region may
count upon EUR 2.8 billion from the European
Union budget. The most important sources
of company development financing include,
among others, the “Research and development
projects of businesses” programme,
with EUR 100 million earmarked for it.

I.3

Małopolska
specialisations:

The specialisations of Małopolska include: ICT, Life
Science, Sustainable Energy, Electro‑Technology,
Machine and Chemical industries (including
cosmetics), Design and Leisure. Projects related
to the above‑mentioned directions can count
on special support and assistance from local
authorities or business support institutions.
According to a ranking, Małopolska is home
to 41 companies counted among the 500 largest
in the country, 27 of which operate in Kraków.

I.4

Małopolska
trends in export
development

Małopolska companies have export relations
with more than 200 countries. The value of export
of goods and services amounted to about
EUR 8.5 billion – sixth place in the country.
Małopolska exports are dominated by small

and medium companies, the number of exporting
companies is 3.4 thousand. The average value
of export transactions of one company is several
million euros. New export destinations include
the Middle East (18%) and Africa (14%). The most
important export commodities include food
products, metal and rubber products, plastics
and wood products, machine products
and chemicals (including cosmetics)

II.

II.1.

Małopolska
– Cosmetics
industry,
Spa & Wellness
market

Europe – 600 facilities offering spa, medical
spa and sanatorium services creates enormous
potential for tourists.
Małopolska has all the advantages of a region
where the offer of services in the field of beauty
care, health care or healthy recreation
is becoming one of the most important “regional
products”. This type of caring for an excellent
condition, great appearance and well‑being
is winning over more and more customers
from Poland, Europe and the world. The region
ranks second in Poland in terms of officially
registered health resort areas. At the same time,
it is the richest region in the country in terms
of size, diversity, quality and use of waters
with therapeutic values. The most popular
health resorts include Krynica Zdrój, Rabka Zdrój,
Muszyna, Szczawnica, Swoszowice, Piwniczna
Zdrój and Wysowa Zdrój. Foreign patients come
mainly from Germany (34%), Russia (18%),
Ukraine (14%) and the UK (10%). VIP customers
use exclusive salons in Kraków and in hotels
located in towns of landscape value in the areas
of Podhale, Pieniny and the Beskid ranges.

Characteristics
of the Spa
& Wellness
services market

There are several dozen thousand cosmetics
salons and Spa & Wellness centres operating
in Poland. Development requires that they
constantly raise the quality of their services.
New technologies and the updating
of knowledge are an important part
of the competitive struggle. Many of them
are located in our region. These are modern
cosmetics institutes with a rich offer
of broadly‑defined biological renewal.
Poland is one of the largest markets for Spa
& Wellness services in Central and Eastern

Terma Bania

Spa Centres
Terma Bania is a complex of indoor and outdoor
recreational pools. The water is extracted at
a depth of 2500 metres and its initial temperature
is 72°C. It reaches the pools after being stripped
of some of its thermal energy (up to 34–38°C),
while keeping its valuable micro‑elements.
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14 pool basins, over 300 meters of water slides
in total, geysers, water cannons, Jacuzzi, artificial
waves guarantee a great dose of water fun
and fantastic relaxation time. Enjoy our attractions
at any time, all of them are available regardless
of the weather and temperature outside.
www.termabania.pl/en
Terma Bukovina is a magical place in Białka
just at the foot of the Tatra Mountains! Highly
mineralised water (28 microelements), drawn
from a depth of 2400 m, is an excellent medicinal
and rehabilitation product. It has a beneficial
effect on the entire organism, but especially
the musculoskeletal and cardiovascular systems.
Pregnant women and children only a few months
old can safely visit the thermal baths. Bukovina
Resort is a complex of 2 hotels, the Spa offers
physiotherapeutic and cosmetic treatments.
www.termabukowina.pl/en
Termy Gorący Potok – year‑round thermal
pools in Szaflary at the foot of the Tatras, with
natural sulphur water, straight from the borehole.
Spa & Wellness offers: therapeutic peloid (peat
clay) baths – these treatments have been used
in Europe for the past 200 years (rheumatic
disorders, osteoarthritis, sciatica, skin diseases,
trauma); a salt graduation tower for brine
inhalation therapy – thanks to an aerosol
rich in iodine, bromine and microelements.
www.goracypotok.pl/en

Krynica Zdrój – the pearl of Polish health
resorts offers the largest pump room/orangery
in Europe, to which mineral waters were
brought using pipes even from the most distant
springs. The beautiful area has many hotels
with Spa & Wellness offers, such as biological
renewal (sauna, salt grotto, swimming pool,
massage) and aesthetic medicine treatments.
www.krynica.pl
The nearby town of Muszyna also offers similar
services and attractions.
www.muszyna.pl
The Szczawnica Health Resort is famous for
its rare medicinal waters The climatic values
and resources of the salt underground have
been used for medicinal purposes for centuries.
The Health Resort encompasses 12 sour water
springs, with values that have been mentioned
as far back as the 15th century. Patients from
around the world take advantage of their
medicinal properties. The Mineral Water Pump
Room offers hydrogen carbonate, sodium,
iodine and bromide “szczawa” – type waters, rich
in microelements. Health resorts and rehabilitation
and treatment centres offer 42 types of treatments
in hydrotherapy, inhalation, physiotherapy
and kinesiotherapy. Specialisations: respiratory
diseases, allergy, asthma, joint and spinal
degenerations, RA (rheumatoid arthritis).
www.uzdrowiskoszczawnica.pl/en

The “Wieliczka” Salt Mine Health Resort
offers medical services in salt chambers
on level III of the Mine (135 metres below
the surface). The secret of the resort’s
success is the microclimate of the historic
underground, which is beneficial to health.
Active pulmonological rehabilitation is offered
in the chambers in several variants:
outpatient basis or as 21-day health treatment.
Graduation tower with 7,500 sq. m. surface
area – brine inhalation therapy is used mainly
in treating respiratory system ailments.
health‑resort.wieliczka‑saltmine.com
Wysowa Zdrój (since 1959)
is a charming town located in a beautiful
sunny valley, surrounded by the hills
of the south‑west part of the Low Beskids,
right at the border with Slovakia. The traditions
of the health resort date back to the 18th century.
The diversity of the waters is related to the diverse
geological structure of the underground.
The waters are available on site directly
from numerous pump rooms as well as in bottles.
The offer includes health resort treatments
and rehabilitation. Specialisation: orthopaedic
and traumatic disorders, rheumatic disorders,
osteoporosis, nervous system disorders,
Wysowa Zdrój

diabetes kidney and urinary tract disorders.
www.uzdrowisko‑wysowa.pl

II.2

Polish cosmetic
industry

The power and potential of the Polish cosmetic
industry lies in its history. Within the space
of one century, the industry truly flourished,
while Made in Poland products have gained
recognition both in Poland and in the most
remote corners of the world. Small local
production plants have been established
in Poland since the mid-19th century; however,
it was not until the 1920s that cosmetics
production began on an industrial scale.
The cosmetic industry in Poland is a mix of global
cosmetic concerns, large and medium‑sized
Polish companies and several hundred small
and micro enterprises producing cosmetics,
unprecedented on a European scale,
Thanks to this, despite strong competition
from global brands, the position of local
producers is very strong in Poland today,
which is a unique phenomenon in Europe.
The proof of this lies in the fact that the Polish
body and facial care cosmetics market
is 50% owned by Polish brands.
Fragmentation of the cosmetics market in Poland
affects its flexibility. Small and medium‑sized
producers can easily adapt to the requirements
of a changing market, because they have short
production lines and the ability to quickly change
their production process. In order to compete
effectively with cosmetic concerns, Polish
manufacturers invest in modern production
lines and research programmes, which result
in innovative products. In Poland, there are about
100 large and medium, and more than 300 small
companies producing cosmetics. Added to this
number should be several hundred laboratories,
research, chemical and biotechnological
companies, as well as packaging manufacturers.
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Strengths of the Polish cosmetics industry:
¢ Tradition and years‑long experience
in the manufacture of cosmetics
¢ World‑class quality of products
¢ Extensive production base and availability
of qualified staff
¢ A well‑developed science base and growing
investments in research and development
¢ Years‑long experience of Polish producers on
international markets
¢ Experience in contract manufacturing
¢ Flexibility and adaptability
¢ Location at the heart of Europe
and membership in the European Union
¢ Highly developed industrial sectors supporting
the production of cosmetics

– led the top ten. The list also included other
fast‑growing markets, such as Kuwait, Morocco
and the United Arab Emirates.

The Polish cosmetics industry employs approx.
19,000 people. Apart from Lithuania, Poland
is the only country in Europe where cosmetology
is taught at university level. In total, cosmetology
and cosmetic chemistry are taught at various
levels in 63 scientific institutions, including
9 state universities. At several dozen universities,
there are also related fields of study, including
chemistry, biochemistry and biotechnology
(24 universities) and pharmacy (11 universities).

Małopolska is ranked second in Poland in terms
of the number of companies (more than 80)
manufacturing cosmetics and toiletries,
which gives a value market share of 11%.
Medium and small companies dominate

Poland ranks 6th in Europe both in terms of value
and export (USD 2.6 million). Polish products
end up in over 160 countries, including such
distant ones as Mexico or Australia, New Zealand,
Trinidad and Tobago, and Chile. The main export
destinations are Russia, Germany and the United
Kingdom. Nearly every second cosmetic
produced in Poland is exported. The value
of the Polish cosmetics market at the end of 2016
was approximately USD 6 billion.
The Polish cosmetics industry is currently
facing an opportunity of further global
expansion. The markets in the Middle East
and Asia are particularly promising. In terms
of the number of export certificates enabling
entry to a new market, issued by the Polish
Cosmetics Industry Association, in 2016, two
countries in Asia – Vietnam and South Korea

As part of promotional projects, Polish cosmetics
were presented in Germany, Russia, Ukraine,
Italy, Turkey, United Arab Emirates, USA, China
and Brazil.

II.3

Production
of cosmetics
in Małopolska

– only one of the 20 largest cosmetics companies
in Poland – Pharma CF – is located in the region.
With its research facilities and highly
qualified staff, Kraków is conducive
to locating cosmetic companies in the city
or surrounding towns, especially as these
operations are often associated with advanced
research and long‑term laboratory work.
The presence of the Life Science Cluster,
which provides an effective combination
and use of the existing potential of human
resources, companies, universities, scientific
and research units, business support institutions
and local authorities in a network of over
70 entities, is a significant circumstance
conducive to activity in the industry.
The Cluster supports innovativeness
of companies in the field of life
science and the creation of conditions
for effective commercialisation of research
and development results.

Colour cosmetics:
Dela Cosmetics (since 1994), producer
of powder colour cosmetics. They supply
large cosmetic brands in Poland and Europe,
fully focused on contract manufacturing
(Private Label). In addition to powder and colour
cosmetics products, our team creates
recipes for other colour cosmetics products
on the basis of cooperation with the employees
of the Kraków University of Technology.
We are open to suggestions from our clients.
www.dela.pl
Dor Cosmetics (since 1989), the offer is based
on cosmetics dedicated to nail decoration
and care. Nail polishes with a modern and durable
formula, offered in a wide range of colours.
All raw materials used in the production
of our products come from renowned
Western European manufacturers, including
Merck, Echart and Chromavis International.
www.dor‑cosmetics.pl
Emma Cosmetics, manufacturer of the highest
quality colour cosmetics. The company produces
not only eyeshadows, blushes, concealers
and face powders, but also lipsticks and eyeliners.
It specialises in natural cosmetics; therefore,
high‑quality natural ingredients are used
in their production. On request, it is possible
to produce cosmetics with chemical sunscreens
with a specific SPF.
www.emmacosmetics.pl
HEAN (est. 1980) is a manufacturer of colour
cosmetics and skin care, specialized in colour
cosmetics range and implementation
of advanced cosmetic formulas that meet
the expectations of professional makeup.
We have our own R&D laboratory where
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experienced team of specialists creates original
recipe based on the modern technology
and the best raw materials only from reputable
sources. The manufacturing procedures comply
with the GMP standards. The company has
received many awards for effective brand
refreshing and the launch of a new quality
products. Hean cosmetics are exported
to several countries in Europe and the Middle
East. The company has also more than 15 years
of experience in creating private label projects.
http://hean.pl
MARGO (since 1988), manufacturer of lipsticks
in a wide range of colours, with a quality
that matches well‑known Western brands.
The products are subjected to laboratory
dermatological and microbiological tests. In order
to maintain a high quality of cosmetics, we work
only with the world’s leading and recognised
manufacturers of raw materials. Our products
undergo dermatological, microbiological
and application tests in specialist laboratories.
www.margocosmetics.com.pl
Miraculum, a cosmetics company with a history
dating back to the 1920s. The company focuses
on the development and sale of modern face
and body care cosmetics, perfumery, depilatory
products, as well as make‑up cosmetics.
Miraculum has 14 brands in its portfolio, including
well‑known brands, such as Pani Walewska,
Miraculum, Gracja, Tanita, Paloma, as well as
Lider, Wars, Być może and the Joko and Virtual
brands. The company’s products are offered
both on the market and foreign markets.
www.miraculum.pl
NEL (since 1990) specialises in the production
of high quality make‑up cosmetics with a large
variety of products offered in a wide range
of colours. Our flexible production allows us
smoothly adapt to changing market trends
and prepare an attractive offer for both individual
clients and business partners. We have our
own laboratory, in which we develop cosmetic
recipes. The company has the ability to provide

B2B services for Private Labels on both domestic
and foreign markets.
http://kosmetykinel.pl

PAESE is a Polish cosmetic brand present on
the market since 2008. It owes its dynamic growth
to the high quality of products, a wide variety
of colours and attractive packaging. Paese is an
Italian word meaning “land”. A land of beauty
for women of all types of beauty and skin.
It’s a brand which puts the client first. We sell
not only products but also the idea – the idea
of beauty, self‑esteem and uniqueness.
We are a team of people with passion
and commitment, who share their knowledge
and experience. Due to this, we have a wide range
of loyal customers who regularly come back to us.
Our range of products includes colourful make up
cosmetics such as primers, powders, eyeshadows,
lipsticks, lip glosses, foundations, concealers,
as well as over 100 nail polishes and nail care
products. We offer professional care series,
which include make‑up remover, natural oils, high
quality hyaluronic acid and natural body butters.
www.paesecosmetics.com
White cosmetics:
Allverne was founded in 2013. A company
whose business is based on knowledge
and experience. We carefully select ingredients
whose effectiveness is documented. We keep
close track of new achievements in dermatology

and cosmetology. Products – bath foams,
moisturising hand & shower soaps, intimate
hygiene products, face and hand creams
and balms, protective lip balm, aromatic candles,
diffusers‑fragrance sticks, as well as the Grasse
collection perfumes.
www.allverne.pl

in valued drug stores and perfumeries
both in Poland and abroad. The peels feature
natural additives – Robusta coffee, chocolate,
oils (argan, macadamia, almond) and Himalayan
salt. BodyBoom Professional – line for beauty
salons and SPA & Wellness.
www.bodyboom.pl

BARWA is a beauty product and household
chemical manufacturer from Poland. The company
has been around on the market for over sixty
years. The Barwa of today is a company boasting
both, traditional formulas and new, state‑of‑the‑art
technological and laboratory facilities, as well
as a fully up‑to‑date manufacturing equipment.
Although many years have passed, we still reach
for cosmetic traditions and formulas passed from
generation to generation, and our contemporary
clients inspire us to keep on improving them.
www.barwa.com.pl
BIELENDA (since 1990) has been producing
natural products of premium quality. The key
to our success is implementing high‑tech
solutions to manufacture products based on
carefully selected natural ingredients. Each year,
Bielenda introduces innovative products based on
the pioneering ideas of our technology engineers.
Every client can find a Bielenda product suitable for
their skin, as we offer product families for different
age groups and various skin types. A separate
sub‑brand, Bielenda Professional, supplies cosmetics
for professional treatments at beauty salons. We
are proud to stay one step ahead of the domestic
cosmetics market and to offer products which
are highly appreciated by both regular clients
and cosmetics experts.
www.bielenda.pl
BodyBoom is the first cosmetic brand
to introduce to the European market a cosmetic
product highly popular in Asia and Australia
– natural coffee body peel. Thanks to the highest
quality ingredients, unique formula and effective
anti‑cellulite properties, the BodyBoom
coffee peels have successfully won the hearts
of women, quickly become a best‑seller

Callux Professional is a brand of niche
professional pedicure cosmetics. The Callux
Smooth & Silky Foot line includes creams
and gels rich in organic acids that dissolve dead
cell bonds in the epidermis, resulting in safe
and effective removal of calloused epidermis
in just 15 minutes. The result is smooth,
soft and silky skin. Most Callux Professional
products are certified by the Vegan Society.
The offer also includes Home Care products
and professional podiatric training provided
by qualified personnel.
www.callux.pl
Elfa Pharm Polska (2011) products combine
the latest achievements of cosmetology
with centuries‑old tradition of herbal
medicine. Their effect has been confirmed
by certificates from reputable laboratories
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in Europe. Product lines: Vis Plantis – an original
brand of dermo‑cosmetics for face based
on natural ingredients such as birch tar, snail
slime filtrate or myo‑relaxing tripeptide,
imitating the effect of a natural peptide present
in the venom of the temple snake Tropidolaemus
Wagleri; Intensive Hair Therapy – shampoos
and conditioners for hair loss, based on beneficial
burdock properties; Green Pharmacy – cosmetics
for face, body, hair and personal hygiene; O’Herbal
–shampoos and hair conditioners containing
high doses extracts of hops, flax, arnica, thyme,
mint, birch or calamus root; Dr Sante – a hair care
composed with argan or macadamia oils; Fresh
Juice – aromatic, creamy shower gels.
www.elfa‑pharm.pl

implemented international standards, such as
ISO 9001:2008 and GMP ISO 22716:2007.
www.farmona.pl/en
Herbapol Krakow has for more than
60 years drawn the good things from
nature, creating herbal products, taking
into equation the achievements of modern
herbal science, rationally utilizing the qualities
of medicinal plants. Currently the company
produces more than 400 herbal preparations.
The production complies with ISO standards
and the requirements of Good Manufacturing
Practice. The Company’s renown is confirmed
by numerous awards and recognitions. A vast
variety of cosmetics based on herbs (body, hair,
feet, eyes) as well as powders, capsules, syrups,
tinctures, elixirs, etc.
www.herbapol.krakow.pl
Mirarosa Cosmetics is a supplier of innovative
technologies and solutions for the cosmetics
industry and household products. We specialize
in plant‑based products: botanical extracts,
aromatic botanical extracts, essential waters
and natural deodorants.
www.mirarosa.com

FARMONA Laboratory of Natural Cosmetics is one
of the leading Polish manufacturers and exporters
of cosmetics and dermo‑cosmetics for face,
body and hair care. The company’s portfolio also
includes professional cosmetics, recommended
for beauty salons and Spas. FARMONA has

Natural Aromas is a manufacturer of natural
body care products. We offer bath salts, shower
gels, body butter and body scrubs, massage
oils and body mists. In addition to own brand
products, we also produce private label.
www.naturalaromas.pl

have been the pillars of our cosmetics
since the very beginning. Body balms
and butters, bath products, masks and Body
Scrub (the best‑seller) are distributed to spa
and beauty salons. Private Label manufacturing
available. Award‑winning products.
salcoaunaturel.com

Pharma CF (since 1993) is one of the main
players on the care and fragrance cosmetics
market. The company focuses on innovation
by following current market trends. It creates
products on the basis of recipes that use natural
ingredients. It produces highly valued cosmetics
under the Bond, Cztery Pory Roku, Venus,
No36 and Venus Nature brands. The company
works with the largest retail chains as a leading
manufacturer of proprietary brands. It designs
and manufactures cosmetics that meet
individual expectation of trading partners as part
of the Full Service offer. Holds ISO 9001, ISO 22716
and IFS HPC I BRC CP quality certificates.
www.pharmacf.com.pl
Salco Au Naturel (since 2009) The company
mission, contrary to the largest pharmaceutical
and cosmetics concerns, is a return to nature.
The natural profile of the brand dictates the use
of therapeutic raw materials. Bochnia salt,
iodine‑bromide brine and natural additives
(tea, chocolate, ginger, shea, lemongrass)

Scan‑Anida is a manufacturer of cosmetics
and medicinal products. The offer includes natural
body care cosmetics – medicinal shampoos for
hair and scalp, callous‑removal liquid products,
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foot, hand and body care cosmetics, antifungal
and antiperspirant products, breath fresheners,
regenerating, moisturising and protective creams,
as well as anti‑bacterial gels. Our own research
facilities allow us to successively expand our
assortment, which is sold primarily to drug
stores and pharmacies. We are authorised
by the Minister of Health to manufacture
medicinal products and have implemented
the ISO 9001, ISO 22716 (GMP for Cosmetics)
and GMP for Pharmacy systems.
www.scananida.com.pl

stone extracts, each offering distinctive protective
or anti‑age properties for skin care. Stone therapy
is a practice that helps us to restore our physical,
spiritual, mental and emotional balance. We have
created cosmetics that are healthy and totally free
of commonly‑used synthetic ingredients, as well
as a programme of daily, balanced care of facial
skin. That’s why we can ensure your skin a high
level of nourishment, protection and regeneration
throughout the day. All that you really need
to enjoy a long, healthy, young appearance.
www.yasecosmetics.com

Scandia Cosmetics is a manufacturer present
on the cosmetics market since 1983. Many years
of experience in the industry and following
the ever‑changing trends made our company
a specialist in the production of high‑quality
natural cosmetics. We can proudly say that we
combine the latest achievements in cosmetology,
high‑quality production and the love of nature.
Our fascination with the richness of nature
is visible in the constant production of new
cosmetic lines, environmentally neutral,
containing no preservatives. We are a well‑known
manufacturer of Private Label brands for
clients and institutions all over the world.
www.scandiacosmetics.pl

Fragrance cosmetics:
JFENZI PERFUME is a company with
unconventional and modern approach
to perfumes. Several years of experience
in the fragrance cosmetic industry helped
to create an enterprise with coherent and stable
strategy. The company uses exclusively proven,
top of the line components and continuous
development, state‑of‑the‑art technologies
and creative solutions allow it to hold a position
of one of the producers of the best perfume.
www.jfenzi.pl

Yase Cosmetics Uncompromisingly effective,
fresh and truly natural cosmetics without artificial
preservatives designed to be stored in the fridge.
Our cosmetics contain a unique line of liquid

Reve de Chantelle is a manufacturer
of refined‑fragrances perfumes. Our fundamental
principle is the belief that sophisticated
compositions are like a long story. When it comes
to designing a fragrance – it is like making a film:
first you have to write a screenplay, then you
choose the cast, direct the film and only then
can you try to make it popular. The story begins

long before the perfume becomes a fragrance.
That’s why the choice of the name seems to be
crucial here, it’s strictly linked to the emotions
which the fragrance releases. The collection
commences with nine compositions for women
and eight for men. They reflect a tailor‑made
elegance which allows to create different
personalities with the best components.
These components wrap your skin up in velvety,
long‑lasting notes. Each of them tells a different
story and lives its own life. The company
has a branch in France.
www.revedechantelle.pl
WPJ International We have been on the market
since 1997, and we can be heard, seen
(and above all, smelled) in Poland as well as
abroad. Your perfumes are our responsibility,
and we will treat the trust you put in us
as an important value in the creation of a mutual
relation. We are here to help you create
a fragrance and enclose it in a small bottle,
then share it with others. We will make original
perfumes under their own name, i.e. signed by
your company. You will have another product
in your offer that will gain recognition in the eyes
of customers, and perhaps become a best‑selling
showcase of your brand, no less so than those
of well‑known manufacturers. We will be happy
to help you make this decision. Write to us,
and we will give you all the details you need.
www.wpj‑international.eu
Modern cosmetology is an extensive,
interdisciplinary field of knowledge in the area
of general medical, chemical and biological
subjects. It touches upon issues in the field
of dermatology and aesthetic medicine, being
a discipline strongly associated with
them. The cosmetologist’s knowledge
encompasses psychology, sensory perception
and hygiene. The same physiotherapeutic
and phytotherapeutic treatments are used
in cosmetology as in dermatology
and physiotherapy. Cosmetology is therefore
a profession very close to the strictly medical
ones. Pharmacology also deals with both

synthetic and biological drugs, as well as those
of natural origin, as well as cosmetics and food
ingredients. That is why below, we also present
pharmaceutical companies from Małopolska,
whose products fit very strongly into the health
and beauty care sector.
Gofarm (since 2013) has been specializing
in development, registration and sales of products
dedicated for the pharmaceutical market under
following statuses: cosmetics, medical devices
and food supplements. Our mission is to create
simple yet effective products that provide
remedies for everyday ailments. Gofarm has
implemented certified Quality Management
Systems ISO 22716, ISO 13485, ISO 9001.
Our main lines od products: Ear Nose Throat,
Skin Care, Women’s Healthcare, Healthy Kids,
DiabetiMed, OncoMed, Ostomy.
www.gofarm.pl

Kej manufactures medical devices made
of plastics and rubber, as well as cosmetics
packaging (vegetable oils, essential oils
and herbal distillates) used in body and hair care,
as well as aromatherapy.
www.kej.pl
Laboratoire L’IDEAL Parisien offers
manufacturer services, private labelling,
co‑packing and B2B cooperation
with over 17 years of experience in production
and confection of cosmetics (for external clients,
including the world concerns), medical devices,
dietary supplements, foods and veterinary
products. We have implemented GMP ISO 22176
standard for cosmetics.
www.lideal.pl
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Piokal is the only producer of biothermal
inserts for shoes in the world, designed for
people with thermoregulatory disorders.
The inserts give the effect of warm feet
and improve blood circulation. This has
been confirmed by research at university
centres. They can be used regardless of age
and gender, and are an approved medical
device. The Piokal cosmetic mask stimulates cell
metabolism, regenerates and moisturises skin.
After several days of application, there is noticeable
smoothing of fine wrinkles, after 12–15, the deeper
wrinkles decrease, while the best results are seen
after about 6 weeks. In combination with other
products (masks, ampules, serums), it gives
very good results, because the ingredients
penetrate deep into the skin faster and more
easily, they are more effective and the results
of the treatment are clearer.
www.piokal.pl
Salvena (since 2009) created a technological
laboratory in which proceeded
to develop recipes, using the latest knowledge
in the field of cosmetology and manufacture
of dietary supplements. Gaining the trust
of clients, the company started soon contractual

production of various forms of final products,
based on their own experience and substantive
knowledge. We offer services in a modern
equipped factory. Qualified personnel, certified
production standards and well‑organized work,
is a guarantee of high quality manufactured
in our products. With our help your products
developed, tested, registered, produced
and documented, have a chance to come
into being at the market and become models
of high quality products – doomed to success.
www.salvena.pl
Skin Lab International is a research centre
that carries out dermatological study packages.
It applies modern methods of cosmetics
testing in accordance with new EU law.
It has specialised equipment for advanced
skin tests using 2D and 3D imaging systems
that confirm the effectiveness of its products.
These tests are difficult to question.
The laboratory assumes full responsibility
for the quality of the tests performed.
Thanks to these tests, we can guarantee
that the information included in the descriptions
of the products we analyse is fully reliable. When
we confirm a claim that a given cosmetic reduces

wrinkles by 0% or gives a 3-hour effect of enlarged
lips, that means that is what really happens!
www.skinlab.pl
Wholesale
MisterM Plus – on the market for 28 years.
Our core business is a wholesale of large
quantities of cosmetics, toiletries and household
cleaning. We sell global know food brands as well.
We offer only original products from legal sources
as: Beiersdorf, RB, P&G, Unilever, Coty, Henkel,
Masterfoods, Mondelez and many more. We offer
our contractors secure transactions and attractive
prices. We are not only a reliable supplier,
but also a trusted recipient of your products.
We are located in Krakow (in the middle of most
important transit region in Europe) so here comes
one of our strengths – doing business in Central,
South, North and Eastern Europe. We also
successfully sell to the Middle East and Africa.
Our enthusiastic & professional team waits for you!
www.mistermplus.pl/en

The examples described in this document
do not exhaust the full range of products
and services offered by the industry.
The information contained herein
is an invitation to contact the staff

of the Business in Małopolska Centre,
who have at their disposal a full database
of Małopolska companies and can help
in establishing business relations.

Business in Małopolska Centre
Podole 60, 30-394 Kraków,
phone +48 12 620 91 40,
contact@businessinmalopolska.pl
The publication was prepared as part of the project
“Power up Your Business in Małopolska” sub‑measure
3.3.1 of the Regional Operational Programme
of Małopolska for years 2014–2020.
Free publication
Main sources of information:
www.malopolskie.pl
www.obserwatorium.malopolska.pl
Małopolska Region 2015, Marshal’s Office
of the Małopolska Region, Regional Policy
Department 2015
Data from the Central Statistical Office
Report about the state of the cosmetics industry
in Poland 2017 Kosmetyczni.pl HEALTH AND WELLNESS
TOURISM IN POLAND, Research and Markets, 2014
Report about the state of the cosmetics industry
in Poland 2017, edition of the Cosmetics Industry
Association Kosmetyczni.pl
Websites and own information Business
in Małopolska Centre
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