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MAŁOPOLSKA:
between
tradition
and modernity

The Małopolska (Lesser Poland) Region,
together with the historical capital of Poland,
Kraków, is one of the most recognizable regions
in Europe. Exceptional wealth of the natural
environment, monuments and historical heritage
known around the world, i.e. Kraków’s Old
City and the Jewish district of Kazimierz, Salt
Mines in Wieliczka and Bochnia, the Auschwitz
concentration camp, attract 10–12 million guests
every year.
This is also an academic and scientific hub.
Every year, approx. 200,000 young people
study at Małopolska universities; research
work is conducted in over 100 R&D institutes,
in domestic and foreign companies.
Here, tradition and modernity have created
exceptional agricultural and food products,
processing industry artefacts and farming
produce which are greatly appreciated
on foreign markets.
See our offer for more details.
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I.1.

Basic Data
about
Małopolska

Basic data of the Małopolska Region are as
follows:
Population (12.2014):

3,368,336

Surface:

15,108 km2

182 municipalities: 14 urban municipalities, 47 urban and rural
municipalities, 121 rural municipalities
Population density:

222 people per km2

Land management:
agricultural land

62%

forests

28.5%

developed land

7.2%

protected sites
(excluding NATURA 2000)

53%

Number of farms:

137,329 (97% individual)

Average farm size:

4.73 hectares (Poland:
11.54 hectares)

Number of companies:

35,291

GDP per capita (2013)

PLN 38,157.00 (approx.
EUR 9,600.00)

Unemployment rate (08.2016): Kraków 4% Małopolska 6.9%
Poland 8.5%

Małopolska and the historical city of Kraków
are also one of the most important university
and science centres in Poland. Over 180,000
people study at 32 universities in Małopolska
(2015). Kraków’s universities: the Jagiellonian
University, the AGH University of Science
and Technology, the Tadeusz Kościuszko
University of Technology, the Cracow University
of Economics and the Agricultural University
of Kraków are among the best tertiary education
units in Poland and in Europe. Scientific, research
and development activities are pursued by
over 100 scientific institutions, workshops
and laboratories. Małopolska is also the seat

of such institutions as the National Research
Institute of Animal Production, the Foundry
Research Institute, the Institute of Advanced
Manufacturing Technology, the Institute for
Chemical Technologies for Environmental
Protection, the Institute of Urban Development,
Life Science Cluster and many others.
Vital transport routes of Central Europe intersect
in Małopolska. The most important of them
include the Pan-European Transport Corridor TINA
III (Berlin – Kiev) and second largest international
airport Kraków-Balice. A good network of road
connections with Małopolska’s neighbours,
i.e. Slovakia in the south (approx. 80 km),
the Podkarpackie Region and Ukraine in the east
(approx. 250 km), the Śląsk (Silesia) Region (70 km)
and Germany (approx. 400 km) in the west,
the Świętokrzystkie Region (60 km) and Warsaw
(270 km) in the north make the region a good
place for logistic, warehouse and service
investments.

I.2.

Małopolska
2014–2020

As part of the Regional Operational Programme
for Małopolska for Years 2014–2020,
the region may count upon EUR 2.776
billion from the European Union budget.
It should increase the region’s GDP by approx.
1.04% (in comparison to the base scenario)
and enhance investment outlays by approx. 4.3%.
Małopolska, similarly to other Polish regions, uses
funds from the Rural Development Programme
for years 2014–2020 (RDP 2014–2020). One
of its components is the “LEADER” programme
i.e. community-led local development (CLLD),
supported from the funds of the European
Agricultural Fund for Rural Development (EAFRD).
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LEADER may be implemented in rural areas
which are understood as an area of the entire
country, excluding areas of cities with number
of residents exceeding 20,000.
As part of LEADER, it is possible to pursue
operations pertaining to broadly-understood
entrepreneurship, operations in
the area of small‑scale processing, establishment
of networks of short supply chains and local
markets, promotional and marketing activities
aimed at provision of necessary knowledge, skills
and qualifications to people planning to start
additional activities in relation to agricultural
activity and people who leave agriculture, as
well as use of IT in development of work places

outside of agriculture or making cultural, natural
and tourist assets of rural areas available.
Małopolska received the title of the European
Entrepreneurial Region (EER) 2016 awarded
by the European Committee of the Regions,
an advisory authority in the EU. Regions
presenting “outstanding and innovative
entrepreneurial policy strategy” mainly in
the SME sector are distinguished by this title.
As part of support for entrepreneurship, multiple
business environment organisations operate
in Małopolska:
Local development agencies and institutions:
Małopolska Regional Development Agency
www.marr.pl
Business in Małopolska Centre
www.businessinmalopolska.pl
Western Małopolska Development Agency
www.armz.pl
Tarnów Regional Development Agency
www.tarr.tarnow.pl
Nowy Sącz Regional Development Agency
www.sarr.com.pl
Rabka Regional Development Foundation
www.frrr.pl
Myślenice Economic Development Agency
www.marg.myslenice.pl

Industrial chambers, economic associations:
The Cracow Chamber of Commerce and Industry
www.iph.krakow.pl
Małopolska Agricultural Advisory Centre
www.modr.pl
Western Małopolska Business Centre
www.cbmz.pl
Jurassic Economic Chamber
www.jig.krakow.pl
British Polish Chamber of Commerce
www.bpcc.org.pl
American Chamber of Commerce in Poland
www.amcham.pl
Nordic House
www.nordichouse.pl

I.3.

Export
Directions
and Tendencies
in Małopolska

In 2015, Małopolska companies maintained
export relations with over 200 countries
around the world. The value of export of goods
and services reached approx. EUR 8.5 billion. This
puts Małopolska on the sixth position in Poland
and shows still unused potential for further
development. As of now, the value of export in our
region is three times higher than in Wielkopolska
(Greater Poland) and in Śląsk (Silesia). As assessed
by experts, greater activity on foreign markets
located nearby, i.e. in neighbouring Slovakia,
Czech Republic, Hungary and Ukraine, could offer
a breakthrough. Małopolska’s export is dominated
by small and medium-sized enterprises.
The average value of export transactions of one
company amounts to several million euro.
The majority of entrepreneurs believe that a real test
for their goods and services is the Western European
market. Almost 60% of entrepreneurs plan to expand
their activities onto this market. It is hardly surprising
as the most important recipients of Małopolska’s
companies include the German market (EUR
2 billion), the British market (EUR 593 million),
the French market (EUR 648 million) and the Italian
market (EUR 485 million). In Central and Eastern
Europe, main trade partners are located in Czech
Republic (EUR 741 million), Slovakia (EUR 486
million), Ukraine (EUR 189 million) and in Lithuania
(EUR 131 million). The dreamed-of American market
offered revenues worth of EUR 198 million.
New export directions include Far and Middle
East (18%) and Africa (14%). On the other hand,
the opinion about markets of Eastern Europe that
do not belong to the European Union and countries
of Central Asia is changing. It is estimated that
low prices are decisive on these markets, whereas

technological contribution, quality requirements
and competitiveness resulting from innovation
are of lesser importance. Meanwhile, Polish
companies have made significant investments in
these elements of production and the price factor
as such is not of major importance. In the context
of these dilemmas, it is also necessary to mention
the constantly decreasing level of export to Russia
(EUR 142 million), which has recently dropped by
a subsequent 3%.
The most important export goods from
Małopolska include food products, metal
and rubber products, plastic products
and wooden products (including woodwork
and furniture). Subsequent places in the ranking
are occupied by machine products and chemical
products. Goods from the IT sector, i.e. software
and computer games are increasing their share
in export. Małopolska is practically a monopolist
in the export of car radiators – the entire range
of offer of these products derives from our region.
In the recent years, the export value of goods
of lesser significance in the total scale of export
grew, i.e. export of pearls, gems, precious metals
and products grew by 51%, export of live animals
and animal products grew by 20%, export of furniture,
prefabricated products and toys grew by 16%.
In the case of key export products, i.e. machines
and devices, electric and electro-technical equipment,
the value of export grew by 6%. In Małopolska, a drop
in export referred primarily to natural products: export
of fat and oil dropped by 44%, export of vegetable
products dropped by 14%, export of wood products
dropped by 4% and export of stone, ceramics
and glass products dropped by 1%. Apart from it,
export of transport equipment decreased by 3%.
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II.

II.1.

MAŁOPOLSKA
– AGRICULTURE
Basic Data
Concerning
Agriculture
in Małopolska

Surface of agricultural land in Małopolska
Total area of agricultural land

917,500 hectares

Arable land

653,400 hectares

Orchards

27,300 hectares

Grasslands

97,500 hectares

Pastures

92,200 hectares

Developed agricultural land

40,000 hectares

Land under ponds

4,300 hectares

Soils in Małopolska are diversified and range
from top class soils to poor mountainous
soils. The share of good and very good
soils in the region exceeds 60% and is one
of the highest in the country. The soils of highest
valuation classes (I – III) are mainly located in
the northern part of the region, encompassing
soil formed on loess, i.e. black earth soil
(chernozem) (Wyżyna Miechowska –
Miechów Upland and Płaskowyż Proszowicki
– Proszowice Plateau) and brown earth soil
(Wyżyna Krakowsko-Częstochowska – Cracow
and Częstochowa Upland). The best conditions
for agricultural production are in these regions
and in the foothill area, mainly in river valleys.
The area of agricultural land in the period
between 2009 and 2010 decreased by approx.
10,000 hectares. These changes primarily referred
to arable land and land used as grasslands,
pastures and orchards.

The majority of exclusions were made for
housing estates (511 hectares). 113 hectares
were excluded for ore extraction. A relatively
small amount of land was excluded for industrial
purposes (40 hectares). Soil classes I – III were
dominant in exclusions.
In comparison to 2005, the size of fallow land
in the region decreased: in 2012, such land
occupied 20,500 hectares in comparison
to 49,800 hectares in 2005. In the period
between 2009 and 2012, the area of land
requiring reclamation grew by approx. 220
hectares (up to the level of 1,886 hectares);
this primarily referred to devastated land.
The increased share of such land took place in
spite of the implemented reclamation processes
which, however, are not sufficient. The main
cause of devastation and degradation of land
is mining activity.
Vegetable Production
The crop structure in the last few years has
greatly changed. The dominant factor was
the development of the bio-fuel market
and modernisation of farm animal nutrition
technology. The total crop surface in
Małopolska has decreased by 21.6% since 2002.
A decrease in the surface of potato farming
by 43.3% was observed (earlier: second farm
vegetable after grain with respect to surface
in the region). The farming of fodder plants
(-23.4%) also dropped, along with grain in
total (-19.1%). Simultaneously, the surface area
of industrial plants, mainly rape and agrimony
(+71.3%) grew, as well as edible leguminous
plants (+14.8%).
In the total area of agricultural farming, 69.1%
is taken up by grain, 11.9% by potatoes, 2.9%
by industrial plants, 0.7% by leguminous plants,
5.2% by vegetables and 10.2% by others. Crops in
Małopolska are subject to significant fluctuations
and depend on the weather conditions. In recent
years, average grain crops were on the level
of 29.9 q/hectare, potatoes 146 q/hectare,
and rape and agrimony 20.7 q/hectare.

Animal Production
In the recent years, the population of all basic
species of farm animals has plummeted in
Małopolska. The number of swine dropped by
33.7%, cattle by 29.8%, including cows by 37.9%,
sheep by 16.7%, horses by 36.1%, goats by 28.3%
and poultry by 35.5%.
Only 37.7% of farms with animal production
have 1 head of cattle, 24.6% farms have 2 heads,
whereas only 5.6% of such farms have 10
or more heads of cattle. Intensity of animal
production in a spatial approach is greatly
diversified. Greatest cattle headcount is located in
the south in the Nowy Targ Poviat (31,600 cattle),
in the Nowy Sącz Poviat (25,600 cattle) and in
Limanowa Poviat (20,200 cattle), whereas lowest
is in Chrzanów Poviat – only 360 cattle. Greatest
intensity of swine breeding is in the Miechów
Poviat (58,300 pigs), as well as in the Proszowice
Poviat (44,300 pigs) and the Dąbrowa Poviat
(41,500 pigs). In Małopolska, there are approx.
30 heads of cattle per 100 hectares of agricultural
land, 54 swine and 11 sheep. Average milk
production per cow amounts to 3,800 litres
annually.
Socio-Economic Situation in Rural Areas
Małopolska is characterised by a typical surplus
of labour force in rural areas. Among 560,400
people working at individual farms, the overriding
majority (99.6%) was family labour force. Users
of individual farms are mainly people above 45
years of age (2/3 of farms). Persons up to 25 years
of age constituted slightly over 1% of users. Main

sources of income of individual farms included
dependent labour (37.0%) and pensions (26.3%)
and only in the case of 13.1% of farms it was
agricultural activity.

II.2.

Małopolska
Specialisation
and
Experiences

European Union Funds
Since 2004, Polish farmers have been using direct
farming subsidies. In Małopolska, approx. 120,000
farmers participate in the system. Subsidies for
farms located on areas with adverse farming
conditions (including mountainous areas,
farms located on poor soils, or difficult weather
conditions) complement the system. Over
50,000 farmers, in particular in the southern part
of the region, make use of such subsidies.
Farms may procure funds for investment activities,
pro-environmental activities or activities aimed at
creation of new work places as part of the Rural
Development Programme. Larger farms (northern
part of the region) also use subsidies for
modernisation of production technology, purchase
of machines or modernisation of buildings. EU funds
also support professional reorientation of farmers
by establishment of new work places in rural areas.
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Persons establishing micro-companies received
approx. PLN 127 million. As part of programmes
referring to environmental protection, farmers
undertake such activities as anti-erosion
protection, fertiliser management, implementation
of ecological farming principles, protection
of botanical habitats, etc. In 2013, 5,000 farmers
took part in projects of this type. In case
of implementation of the Rural Development
Programme 2007–2013, in the northern part
of the region farmers willingly implemented
activities enabling modernisation of farms, whereas
in the south of Małopolska, assistance was mainly
aimed at establishment of work places outside
of farming and professional reorientation of farmers.
Taking the variety and complexity of problems
in Małopolska into account, this is an efficient model
of agricultural support.

are, to a significant or exclusive degree, the merit
of the geographic environment, consisting
of natural and human factors; the production,
processing and preparation of such products take
place in a specific geographic area.

Regional Products
The European Union has a system of protection,
identification and differentiation of agricultural
products and food products representing high
quality and special values. These products owe
their uniqueness to a specific geographic origin or
a traditional method of production. Manufacturers
of regional and traditional products, apart from
the right to protect the names of their products,
may also place symbols testifying to product
uniqueness on the packaging.

In Małopolska, products marked
with the Protected Geographic Indication
certificate include:
¢ Suska sechlońska plum (dried plum, Iwkowa,
Łososina Dolna, Laskowa and Żegocina
municipalities);
¢ Lisiecka sausage (Kraków region);
¢ Kraków pretzel;
¢ Łącko apples (Łącko municipality area, juices,
apple preserves);
¢ Prądnik bread (Kraków region);
¢ Podhale lamb (lamb breeding in the Podhale
region).

Production of regional and traditional products
supports development of rural areas by allowing
the farmers to earn money in their own regions.
It also enables diversification of agricultural
activity and prevents depopulation of rural areas.
Protected Geographical Indication means
the name of the region or a specific location
which is used to mark an agricultural or
a food product whose quality, renown or other
characteristic features may be ascribed to such
geographic origin.
Protected Designation of Origin is used
to designate an agricultural product or a food
product whose quality or characteristic features

Traditional Products are agricultural products,
food products and spirits assigned for human
consumption, whose quality or exceptional
features and properties result from application
of traditional methods of production, constituting
an element of cultural heritage of the region in
which they are produced. Traditional products,
thanks to production recipes which have not
changed for years, and which guarantee unique
features and characteristics, may be included in
the List of Traditional Products.

In Małopolska, products provided
with the Protected Designation of Origin
certificate include:
¢ Podhale bryndza (products from sheep’s milk,
Podhale);
¢ Oscypek (cheese made of sheep’s and cow’s
milk, Podhale);
¢ Redykołka (cheese snack made of sheep’s milk,
Podhale);
¢ Zator carp (carp farming and processing,
Dolina Karpia, Zator municipality area);
¢ “Piękny Jaś” beans (beans from the Dunajec
Valley region).

In Małopolska, 180 traditional products were
registered – the greatest number in the whole
country.
MAŁOPOLSKA TRADITIONAL PRODUCTS
Dairy products

11

Meat products

52

Fish products

8

Vegetables and fruit

14

Bakery and confectionery products

36

Oil and fat

1

Honey

5

Ready-made dishes

33

Beverages

15

Other

5

III.

FOOD
PRODUCTION
IN
MAŁOPOLSKA

Food Production Companies in Małopolska
The study presents companies and food market
sectors characteristic for the region, dominant
on the market or distinguished by the size
and the quality of products.
The opinions presented here result from
the experience of Business in Małopolska Centre,
which has been cooperating with companies
interested in export since 2006. The database
of information on Małopolska exporters, including
almost 1,500 entities, was used. The study also
features materials of the Ministry of Agriculture
and Rural Development, the Agricultural Market
Agency, the Central Statistical Office and Internet
sites of companies.

III.1.

Fruit
and Vegetables:
Fresh, Frozen
and Processed

Małopolska, on account of its geographic, climatic
and soil conditions, is a region with prevalence
of medium-size agricultural farms. The character
of farming influences high quality of products,
which may be considered ecological, even
though they are not always officially certified.
Traditional farming methods, limited use
of fertilisers (first position in Poland) and plant
protection agents result in the fact that the fruit
and vegetables from Małopolska enjoy great
interest of recipients.
It is also worth mentioning the traditional
regional produce: as far as fruit is concerned,
Małopolska is known for the production of apples,
plums and pears which come from the southeastern part of the region, mainly the Nowy Sącz
municipality.
Charsznica cabbage, farmed in the Charsznica
municipality (western Małopolska) and “Piękny
Jaś” beans planted in the Dunajec Valley, in
the vicinity of Czchów and Zakliczyn, keep
up their good brand. Agricultural farms north
of Kraków (Słomniki, Miechów) are the traditional
farming venues of garlic.
On account of extensive forest cover, the region
is famous for its wild berries, mushrooms
and other forest products, offered mainly
seasonally and in retail trade.

Selected companies (in alphabetic order)
Fresh Fruit
Gór-Sad (2009) associates 6 farmers.
The offer includes apples, pears and plums.
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The micro‑climate characterising the farming
region makes the fruit shapely, nicely-coloured
and provides them with unique flavour.
www.gorsad.pl
Grupa Producentów Owoców ZELSAD (2007),
associates 6 apple producers with long-term
farming traditions. Experience combined with
state-of-the-art scientific research guarantees toplevel production and optimum quality of apples.
www.zelsad.pl

Fresh Vegetables
Agro Grupa Bonako: production of seasonal
and year-round vegetables: onion, white cabbage,
red cabbage, Chinese cabbage, savoy cabbage,
lettuce, red beets, potatoes, carrots, parsley,
cauliflowers and others. Implemented HACCP
and GLOBALGAP systems. www.agrogrupa.com
Amplus is a leading producer and distributor
of fresh fruit and vegetables; 23 years on
the market; the company possesses the most
modern (in Poland and in Europe) storage
and cooling warehouses with a surface area
of approx. 40 000 m2; 17 cold stores, each with
a capacity of 1,000 tonnes. Certificates: HACCP,
GLOBALGAP, BRC, IFS, Agro Eko.
https://amplusfoods.com
Frozen Food
FRITAR S.A. is the largest Polish
producer of French fries and one
of the main domestic manufacturers of frozen
fruit and vegetables, as well as typically Polish
food products (potato dumplings – pyzy, knedle,
kluski śląskie, pierogi and ravioli – uszka)
www.fritar.polish.ru/pl.html

Owoc Łącki associates 122 farms. The offer
includes apples, pears and plums. The fruit owe
their distinct taste and scent to the micro-climate
of the Łącko Valley. They are also characterised
by unique juiciness, firmness and aroma. Global
G.A.P. and HACCP certificates. The company
also produces concentrated fruit juices without
preservatives and opaque premium class juices.
Certificates: IFS Food and BRC. www.owoclacki.pl

Quadrum Foods: exporter of frozen
and fresh fruit and vegetables intended for direct
consumption and for the processing industry.
Processed fruit and vegetables (mainly frozen, but
also in the form of pulp, puree and concentrates)
make up approx. 80% of the company’s turnover.
Annual sales: approx. 35,000 tons of frozen
products, out of which 75% constitute fruit.
www.qf.com.pl

Spółdzielnia Ogrodnicza GRODZISKO:
the apples ripen on the southern slopes of Beskid
Wyspowy Mountains, in the mountainous
area of Małopolska, acquiring natural colour
and specific flavour. www.raciechowice.pl

Zamvinex has been producing frozen fruit
and mushrooms for over a quarter of a century.
Packed in 0.5, 2.5, 10 and 25 kg bags.
www.zamvinex.pl

Spółdzielnia Ogrodnicza Ziemi Sądeckiej has
been operating for approx. 100 years, incessantly
since the 1950’s. Offer: apples and soft fruit:
strawberries, gooseberries, black currant, white
and red currant, chokeberries. www.sozs.pl

Canned food: Fruit and Vegetable Preserves
AGRO-SERWIS: producer of vegetable and fruit
preserves sold under the RAJDIMPEX brand,
well known in Poland and abroad for top-quality
preserves. www.rajdimpex.com.pl

Greek Trade (1992): leader in sale and production
of goods in the food industry on the Polish
and European market. Implemented ISO 9001
and HACCP systems. Own brands: Helcom
– canned fruit and vegetables and dried tropical
fruit; Teamex – dried tropical fruit and seeds.
www.greektrade.com.pl
Maspex Group: definite leader on the food
market not only in Małopolska, but also the entire
country (6,500 employees). Turnover in 2016
amounted to EUR 1 billion (3rd place in Poland
among food industry companies); products
are exported to over 50 countries around
the world. Own brands: Łowicz, Krakus and Kotlin.
www.maspex.com
Polan Polish and French joint venture.
Offer: vegetable preserves, vegetable salads,
ready-made dishes, fruit preserves, organic
products. Thanks to carefully selected
and chosen products and modern technology
it was possible to get the flavour, the smell
and the nutritional values exclusively typical for
home production. www.polan.pl
Prospona has been involved in the production
of fruit and vegetable preserves for
confectioneries and bakeries since 1988.
Offer includes confectionery additives, bakery
additives, fruit in thick gel and a number
of other products. In the confectionery industry,
the company has been known for reliability
and special care for the high quality of the offer,
which is confirmed by BRC and IFS certificates.
www.prospona.pl
Tarsmak: family company, operating for over
25 years with over 100 employees; registered
office in Radogoszcz near Tarnów; production
of various mayonnaise and tomato sauces,
mayonnaise, mustard and dressing; the offer
includes a range of over 200 products, also in
gastronomic packaging. Export to: Germany,
Austria, Switzerland, Latvia, Lithuania, Estonia,
Romania, Hungary, Slovakia, Slovenia.
www.tarsmak.pl

Food Additives, Spices and Snacks
Aksam: family enterprise (1993). “Beskidzkie”
is one of the largest Polish brands at the market
of savoury snacks: breadsticks, pretzels,
corn crisps, crackers, nuts and pop-corn.
Export to Eastern markets, English, German,
Northern American and South African markets.
www.aksam.pl
FoodCare: (1984) range of products: instant
cakes, cake glazing, additives and baking
seasonings, gelling substances and other
powder products; since 2007 also corn flakes.
The company owns such brands as Gellwe
and Fitella. It is the largest producer of own
brands in dessert categories in Central Europe.
Export to Europe, Asia and Northern America.
www.foodcare.pl
Intersnack Poland, part of Intersnack Group,
a leading producer of savoury snacks, nuts
and nut-based products (peanut butter). Products
offered under the following brands: Felix, Crispers
or Przysnacki, and under brands of commercial
networks. www.intersnack.pl
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Regis sp. z o.o. (1993), offers technological
support for the food industry.
The area of operation is the food industry. Offer:
SMAKOVITA – functional and flavour additives
for the meat processing industry; TASTE-PRO
(semi‑finished products for manufacturers
of ready‑made products and convenience
food), ACTIVLAB (functional food, diet food,
supplements and nutritional products for active
people). www.regis.com.pl
Roleski (1972): products: ketchup, concentrates,
mayonnaise sauces. The mustard category
is the most successful. Sarepska, Stołowa,
Chrzanowa with the “Roleski” logo are among
the most frequently chosen mustard brands
by Poles, every third mustard jar sold in
Poland comes from the Roleski company.
www.roleski.pl
Beverages, Juices
Agrotex: the company specialises
in the production of fruit concentrates
made of stone fruit and berries (fresh
and frozen) for semi-finished products according
to individual customer requirements. In 2010,
it was included in the Grünewald Group as
a legally independent company. Certificate:
FSSC 22000. www.agrotex.pl

Appol is the largest Polish company in the fruit
concentrate, concentrated fruit juices, NFC
juices, natural and dried fruit category. It
is a fully Polish company with private capital.
Implemented HACCP system and EN ISO
22000:2005 standard for the entire range
of production. www.appol.pl
FoodCare: in 2003, the company introduced
an energy drink to the market which was
the first one in Europe to beat the dominance
of Red Bull on the local market; it has remained
the undisputed leader at the market of “energy
drinks” in Poland. Nowadays, the company
is the owner of such brands as BLACK, N-GINE,
4MOVE and FRUGO. Export to Europe, Asia
and Northern America. www.foodcare.pl
Grana: instant chicory coffee and beverages
based on cereal, chicory, natural coffee extract
and many other enhancing additives. Certificates:
ISO 9001, HACCP, Kosher, Halal, for gluten-free
products. Currently in the Café Group, one
of the largest companies in the world specialising
in the production of instant coffee for own
brands. www.grana.pl
Grupa Maspex: producer of juices, nectars
and beverages in Poland, Czech Republic,
Slovakia, Hungary, Romania, Bulgaria

and Lithuania. Definite leader on the food
market not only in Małopolska, but in the entire
country. Turnover in 2016 amounted to approx.
EUR 1 billion (3rd place in Poland among food
industry companies), products are exported
to over 50 countries around the world.
www.maspex.com
Oshee: isotonic drinks, muesli bars and fruit
bars, teas. Present on 32 foreign markets on
3 continents. www.oshee.eu
Fruit processing flourishes in the region (natural
pressed juices). This market segment is dominated
by small and medium-sized companies, whose
offer is addressed to clients looking for high
quality products. Juice production is based
on advanced technology, without additives
and relies on pressing juices directly from fruit
(without thickeners). Such companies include:
Słoneczna Tłocznia www.slonecznatlocznia.pl,
Maurer www.maurer.com.pl, Tłocznia Owoców
Pawłowski www.sokipawlowski.pl and many
others.

III.2.

Mineral Waters

Natural resources make Małopolska the leading
producer of mineral water with a long-term
tradition in this respect. The first health resort was
established over 200 years ago (1794: Krynica),
which marked the beginning of Polish water
treatment and inspired establishment of other
resorts (1864 – Rabka, 1882 – Wysowa).
The first bottling plant of mineral water
was established in Krynica Zdrój in 1806; it
was supplied from the Zdrój Główny spring.
Natural mineral water (Kryniczanka) is bottled
on the basis of the water from this spring.
Subsequent bottling plants were established in
Krościenko nad Dunajcem (1829), Iwonicz-Zdrój
(1856), Szczawnica (1860) and Wysowa-Zdrój
(1860). Carbon dioxide was used for the first
time in Krynica-Zdrój in 1858, and in 1864
a legal act was prepared with recommendations

pertaining to the bottling and dispatch
of bottled water.
At the beginning of the 1990’s, the development
of the bottled water market led to establishment
of private bottling plants, e.g. in Tylicz.
The bottling industry is represented by
the National Chamber of Commerce
of the Bottling Industry.
Mineral waters in Małopolska
Krzeszowice

Kraków-Mateczny

Kraków-Swoszowice

Wieliczka

Rabka-Zdrój

Łapczyca

Szczawa

Wapienne

Poręba-Zdrój

Wysowa-Zdrój
Krościenko n/Dunajcem

Krynica Zdrój

Szczawnica
Muszyna
Bańska Niżna
Zakopane

Selected Companies
Cechini – Muszyna mineral water with high
magnesium content, www.cechini-muszyna.pl
GFT Goldfruct: producer of Kinga Pienińska
mineral water. The Pieniny Mountains are
one of the cleanest mountains in Europe with
geological structure operating like a natural
filter. From the deep water spring, Kinga
Pienińska goes straight to the bottling plant
and all its natural values are preserved. Kinga
Pienińska is well known in the HoReCa sector.
www.kingapieninska.pl
Jurajska: medium-mineralised water with low
sodium content; simultaneously, it tastes well
and may be consumed without limitations by
people in every age. www.jurajska.pl
Małopolanka produced by Tier; it
is distinguished on the Polish market by its natural
low sodium content. www.malopolankazdroj.pl
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Muszynianka: naturally highly-mineralised water.
Rich in magnesium, called the “king of life” by
doctors. Water recommended by the National
Public Health Institute. Exported to all continents.
www.muszynianka.pl
Piwniczanka: naturally highly mineralised water
straight from the spring. It is characterised by
the ideal calcium and magnesium proportion: 2:1.
In 2014, it was distinguished by the “Superior Taste
Award” for the fourth time and in 2016, it received
the Certificate of the European Society for Quality
Research. www.piwniczanka.com.pl
Wosana: operating since 1991. Production
of juices, beverages, spring waters and mineral
waters under own name and as brands of trade
networks. www.wosana.pl

III.3.

Dairy Products,
Eggs

with good financial standing and stable
development conditions, oriented primarily on
the internal market or closely located markets
of neighbouring countries (e.g. Slovakia).
In this respect, the following cooperatives are
distinguished: Spółdzielnia Mleczarska in
Miechów www.osm.miechow.pl, Skała www.
osmskala.pl, Nowy Sącz www.osm.mnet.pl
and Limanowa www.osm-limanowa.com.pl.
In the region, there are also cooperatives
buying milk from local farmers, such as
the cooperative in Bochnia www.bochenskie.
com.pl, www.osm-bochnia.com.pl or Łapanów,
and small producers of cheese, yoghurt and other
dairy products.
Some of the cooperatives were transformed
into capital companies in the 1990s and,
in the course of time, they merged into groups.
A typical example is Mlektar S.A. from Tarnów
www.mlektar.com.pl which currently belongs
to Capital Group PHZ SM “Lacpol.”

Milk production is based on cow milk; production
of cow milk in Małopolska has reached the level
of 353 million litres in 2013 (Central Statistical
Office), which puts the region on the 9th place
in Poland, with a share of 2.8% in the national
production.

The goat and sheep headcount is dynamically
growing in Małopolska – in the scale
of the country, the region occupies top positions
in this respect with 75,000 sheep (first place in
the country) and almost 13,000 goats (third place
in the country)1. Production of goat and sheep

Dairy market in Małopolska is dominated
by medium-sized milk cooperatives

1 Central Statistical Office of Poland, 2013.

milk and milk-based products is still on a low level
and usually satisfies local or regional needs.
With respect to hen egg production, Małopolska
holds the fourth place in the country (Central
Statistical Office), behind Wielkopolska (Greater
Poland), Mazowsze (Masovia) and Dolny Śląsk
(Lower Silesia). Its size – 546 million eggs in 2013
makes up a 5% share in the domestic production.

III.4.

Meat and Meat
Products

Małopolska meat production companies rely on
domestic products supplemented by import.
The industry is characterised by low concentration
of production – the majority of breeding
is in farms having not more than 50 animals.
The industry mainly depends on the demand on
the internal market and it has been significantly
changing in the recent years: the dominant
position of pork is weakening for the benefit
of poultry, even though the former continues
to be the most popular meat and makes up
over a half of total meat consumption, which
is determined on the level of 70 kg per person
per year. The significance of beef drops – its
consumption decreases year by year. The market
of cold cuts is also in the period of transformation
and their consumption plummets – at the present
moment it amounts to approx. 25 kg per person.

from 128,400 tons in 2010. This constitutes only
2.4% of the total domestic production. With
respect to meat type, the region produces 13,900
tons of beef and 1,100 tons of veal, 47,500 tons
of pork and 24,200 tons of poultry.

This also influences the condition of enterprises
in Małopolska which are looking for their market
opportunity offering top quality products, based
on traditional modes of breeding and processing,
limiting or completely eliminating the use of food
additives.

Grupa Konspol, the leading producer
of poultry in Małopolska, offers a broad range
of chicken products, fresh meat and processed
delicatessen products. Along with growing
awareness and sensitivity of consumers with
respect to health values of food, the popularity
of Konspol is growing as it offers chickens
fed with cereal and leguminous plants,
without antibiotics and meat and bone meal.
The group has its own fodder production plant,
one of the most modern slaughter houses

Production of slaughter animals in Małopolska2
amounts to 94,400 tons annually and it dropped
2 In conversion to meat, Central Statistical Office of Poland, 2013

Selected Companies
Chrzanowska Manufaktura Wędlin
is known for the high quality of cold cuts
produced according to original recipes
www.chrzanowskamanufaktura.pl.
Kabanos www.kabanos.biz.pl offers
traditional cold cuts, ensuring high quality via
control of the entire process from slaughter,
through production and supply of meat products.
The company also offers high quality lamb
meat (halal).
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in Europe, a chicken processing plant and own
transport company. Thanks to this, the company
controls all key elements of production
and supply of meat and meat products.
www.konspol.com.pl
A Branch of Zakłady Mięsne Jarosław, forming
a part of Sokołów S.A., is also located in
Małopolska.
Zakłady Mięsne Szubryt is distinguished
by the pickling process – without human
intervention, without machines, with the use
of traditional preparation methods: smoking in
chambers traditionally fired by deciduous timber
(beech). www.szubryt.pl
Numerous small producers of meat and meat
products operate in the region, who specialise in
high quality traditional products. Their production
is mainly intended for local markets.

III.5.

Sweets

The Polish market of sweets continues to develop
in a stable manner – at the present moment,
its value is determined at approx. PLN 13 billion,
where chocolate products have a 50% share.
An average Pole consumes 3 kg of sweets per
year (approx. 9 kg in Germany according to Portal
Spozywczy.pl). Similar relations are also observed
in Małopolska. The situation is influenced by
a change in nutrition habits and consumers’
preferences. Consumers are under the impact
of information about negative consequences
of excessive sugar in diet for their health.
In relation to this, the Małopolska sweet producers
more and more often introduce products based
on natural ingredients, limit the amount of sugar
or replace it with honey, other natural sweetening
substances and enhance them with healthy
additives, e.g. seeds.
The regional market is dominated
by international concerns, such as

Bahlsen www.bahlsen.pl, Dan Cake
www.dancake.pl, Lajkonik Snacks
http://lajkonik.pl/. After the restructuring
process, a Polish company with
tradition is also marking its presence on
the market: Skawa www.skawa.com.pl.
Chocolate products are mainly produced
by Wawel S.A. www.wawel.com.pl
– a company with over one hundred years
of history. The bakery and confectionery
industry is dominated by several small
and medium sized companies, which develop
successfully, reacting flexibly to changing
consumer needs. Several of them are
companies with over 70 years of tradition,
which started as small confectionery stores
and which became really successful in the last
twenty years, e.g.: Krakowskie Wypieki
www.krakowskie-wypieki.pl, which extended
its operation not only onto the entire region,
but also the neighbouring regions; several
of them, such as Awitex www.awitex.pl,
Antoni Adamek www.adamek.pl have
stores throughout Małopolska; others,
like Adam Adamek www.cukiernia.krakow.pl
or Buczek www.pieczywo-buczek.pl primarily
operate in Kraków. The confectionery
market is also the place for new companies,
such as BioAnia www.bioania.pl, which
specialise in “healthy” sweets without fat,
additives and leavening agents.

III.6.

Other

Fish Production
The most famous fish product, protected by EU
certificates, is the Zator carp, produced by Rybacki
Zakład Doświadczalny www.bielsko.man.pl/fishrzd.
It owes its values to careful crossbreeding of carp
species and clear water in Dolina Karpia (Carp
Valley) (common name of the Zator municipality
and neighbouring municipalities). The subtle taste
and fleshiness of the fish, as well as high content
of nutritional ingredients results from the food given
to fish. The fish are mainly fed with wheat, barley
and corn; rye is not used. Grain derives from areas
bordering with the breeding plants. In December
each year, Rybacki Zakład Doświadczalny from Zator
provides approx. 200 tons of carp.
Bee-keeping
Małopolska beekeeping industry has over
500 beekeepers organised in several beekeeping
associations, as well as individual ones. They
maintain approx. 80,000 bee families. Some
of the products offered by them, e.g. Małopolski
Miód Spadziowy, was entered in the list
of Traditional Products of our region.
Numerous companies offering honey and bee
products operate in Małopolska; among them,
it is necessary to mention “Sądecki Bartnik”

established in 1973 in Stróże near Grybów
– a place at the border of Beskid Sądecki
and Pogórze Ciężkowickie (Ciężkowickie Foothills).
Environmentally clean areas, located far from
industrial plants, have become an ideal base for
a farm intended to procure top quality bee products.
Gentle spring honeys are produced here, as well as
later very valuable linden and honeydew honeys,
top quality varietal honeys and other bee products:
pollen, wax, propolis, royal jelly and bee pollen.
Cleanness of the surrounding forests, meadows
and fields, combined with perfect care for bee
families and the insects’ high productivity, are
the foundations on which the brand and the renown
of “Sądecki Bartnik” rely. http://bartnik.pl
The demand of bee-keeping farms from
the region resulted in establishment
of Przedsiębiorstwo Pszczelarskie “ŁYSOŃ”,
which, since 1995, has been specialising in
the production of bee-keeping equipment,
known in Europe and in the world
https://lyson.com.pl
The examples presented in the study do not
constitute the complete offer of the industry.
Information contained in the study constitutes
an incentive to contact the employees
of the Business in Małopolska Centre who have
access to the complete database of companies
from Małopolska in individual industries and offer
assistance in establishing trade relations.
Business in Małopolska Centre
ul. Podole 60, 30-394 Kraków,
tel. +48 12 620 91 40,
contact@businessinmalopolska.pl

The publication was prepared as part of the project
“Power Up Your Business in Małopolska” sub-measure
3.3.1 of the Regional Operational Programme
of Małopolska for years 2014–2020.
Free publication
Information sources:
www.malopolskie.pl
www.modr.pl
www.obserwatorium.malopolska.pl
Małopolska Region 2015, Marshal’s Office
of Małopolska, Regional Policy Department 2015
Report on the status of spatial management
of Małopolska 2014, Marshal’s Office of Małopolska 2015
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